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ARTICLEINFO ABSTRACT

This study aims to determine the effect of perceived ease of
use, benefits, and risks on interest in using shopee paylater,
with the use of shopeepay as a mediating variable, because
the importance of something that can trigger individual

[E&lerest in something that already has an image is avoided.
Keywords: This type of research uses quantitative research E&h a total
Perceived Ease Of Use, of 100 respondents through purposive sampling. The results
Perceived Benefits, Perceived of the study indicate that therfElis a direct and indirect
Risk, Shopeepay, Shopee positive and significant effect of perceived ease of use,
Paylater benefits, and risks on Shopee PayLater, and through the use

of Shopeepay, with a t-count > t-table, and the significance of
t < 0. And the effect value indirect which is greater than the
value of the direct influence between variables. So that all
research hypotheses can be accepted.
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1. INTRODUCTION

Shopee is one of the most popular online shopping platforms for the Indonesian people
(Rosyada, 2021). To simplify the process of transacting its consumers, Shopee provides its e-
wallet feature called Shopeepay (Setiawan, 2022). To continue to provide satisfaction to each
of its users, Shopee provides various kinds of innovations in online shopping such as the credit
transaction feature integrated on the platform known as Shopee PayLater (Rahman, Sucipto, &
Addiarrahman, 2021). Since their launch, Shopeepay and Shopeepay have continued to
experience spikes in the number of users, and have been nominated several times for the most
widely used e-wallet and PayLater in Indonesia (Dewi, 2022).

Figure 1. Percentage of Respbnaeng Using the PayLater Feature

Source: DailySocial.id document, 2020
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The number of Shopeepay and Shopee PayLater users is certainly generated by Shopee's
ability to provide more value to its consumers, such as the value offhse of use for each
transaction element on the platform. Jogiyanto (2009) states that perceived ease of use is
defined as the extent to which a person believes that using a technology will be free from effort.
the value of ease of use becomes a basic value that can persuade audiences to use Shopee. The
value of benefits and risk@fipe also accompanies the added value that Shopee is able to provide.
Perception of benefits is a subjective probability of potential users who use an application to
facilitate the performance of their work (Rahmatsyah, 2011). Risk perception is where when
buying, consumers will consider the risks that will occur (Suryani, 2008) These three values
seem to be a condition to continue to get potential users.

(Agustim, 2010) every day when consumers are faced with the choice to transact, there
are many considerations that the consumer needs to think about, such as why and how the
transaction was carried out. To continue to increase the number of potential users, researchers
assume that Shopee assesses its users first regarding how likely it is that these users will use the
next product that Shopee will offer (Purnamasari et al, 2021), as in the context of this study,
researchers assume that to get users Shopee PayLater which has good potential, indicators are
needed to reflect that the user is a user who has the potential to maximize the use of Shopee
Paylater (Eviana & Saputra, 2022). In this case, the researcher includes the variable Shopeepay
Usage, as a mediating variable, because with good Shopeepay use, this can reflect that the useris
likely to also maximize the use of Shopee Paylater.

Rifai (2022) Continuous improvement in market competition requires all companies to
really understand what their consumers need. The use of Shopeepay and Shopee Paylater, has
been widely studied by previous researchers, but there has been no research that makes the use
of Shopeepay as a mediating variable that also influences interest in using Shopee PayLater.
Because if you look closely, basically Shopee Paylater will be able to be used when a user has
met certain criteria related to the use of that person's Shopeepay, so researchers believe that
the use of Shopeepay will affect someone's interest in using Shopee Paylater.

The effect of using Shopeepay on interest in using Shopee Paylater, is the goal that will be
proven in this study. With it, an entrepreneur can understand that to offer a product an
indicator of the value of another product is needed, which is formed in consumers which will
[EZer affect interest in using the product (Keunis, 2021).

Based on the ideas above, the researcher describes the framework of thought in this research as
follows:

L
Y Y

Figure 2. Research Framework
Source: illustration by researcher, 2022

Based on the framework above, the researchers mapped out the research hypotheses that
needed to be proven, including:
H1 =Perception of Ease of Use (X1) Affects Shopeepay Use (Y)
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H2 :ga-rception of Ease of Use (X1) Affects Interest in Using Shopee Paylater (Z)
H3 =Perception of Ease of Use (X1) through the Use of Shopeepay (Y) Affects Interestin Using
Shopee Paylater (Z)
H4 =Perception of Benefits (X2) Affects Shopeepay Use (Y)
H5 =Perception of Benefits (X2) Affects Interest in Using Shopee Paylater (Z)
H6 =Perception of Benefits (X2) through the Use of Shopeepay (Y) Affects Interest in Using
Shopee Paylater (Z)
H7 =Risk Perception (X3) Affects Shopeepay Use (Y)
HB8 =Risk Perception (X3) Affects Interest in Using Shopee Paylater (Z)
H9 =Risk Perception (X3) through the Use of Shopeepay (Y) Affects Interest in Using Shopee
Paylater (Z)

S’ http://ejournalseaninstitute.or.id/index.php/Ekonomi “||" NAI I KONOMI
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2.  METHOD

Explanatory descriptive quantitative research method, which will explain causality
between variables, using path analysis data analysis techniques. The research locations were
carried out in various regions in Indonesia by distributing questionnaires online. The
population targeted by the researcher is the poffllation of Shopee users in Indonesia which is
included in the category of infinite populations. The number of samples was determined based
on the unknown population formula, a total of 100 samples were taken using the purposive
sampling method as follows:

» Respondents aged over 18 years.

* Respondents who have made transactions on the Shopee online shopping platform.
« Respondents who have used the Shopee PayLater feature.

The steps of data collection to data processing are described as follows:

Data collection

At this stage the researcher makes efforts that aim to collect relevant and appropriate
data on the previously decided data analysis method plan.
Data tabulation

Data tabulation is the process of pouring the data that has been obtained into tabular form
with the aim of facilitating subsequent analysis. Generally, this table consists of numbers of
[ earch object variables to be studied on the basis of a certain scale (Kurniawati, 2021).
Validity test

The validity test was carried out to find out the extent to which the validity of the research
instrument would result in the answers through the distribution of questionnaires (Zaini et al,
2020).

To test the validity of a research instrument, researchers need to compare the r-c@Eht
value generated by the calculation of the data with the appropriate r-table value, provided that
the r-count value is greater than the r-table value (Erida, 2021)

Reliability Test

In the reliability test, it will be known how consistent a research instrument is with the answers
it produces through a questionnaire.

(Zaini efgg) 2020)

A research instrument is said to be reliable when the Cronbach's alpha value generated by

B e answer to the research instrument is above 0.7 and below 0.9 (Steiner, 2003)

Normality test

Basically, the normality test is carried out by researchers to determine the normality of a data
distribution that will be used as input for data analysis. This test is needed because the residual
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value which is normally distributed will produce valid statistical tests and parametric tests that
can be used (Ghozali, 2013).

There are several methods to test the normality of data, some of which are using histogram
graph identification methods, normal probability plots, and one sample Kolmogorov-Smirnov
analysis (Ghozali, 2005).

Multi§flllinearity Test

Multicollinearity test was conducted to determine whether the data to be used had a
correlatifh between (independent) variables. A good regression model is indicated by the
absence of a correlation between each of the independent variables (Ghozali, 2013)

Theffllata to be used for data analysis should be free from multicollinearity symptoms,
provided that the tolerance value is > 0.10 and the Variance Influence Factor (VIF) generated
B m the data is <10 (Widyaningdyah, 2001).

Heteroscedasticity Test

The heteroscedasticity test was carried out by the researcher to ensure that the data to be
used did not have a residual similarity between constant observations. When a data does not
have these similarities, then it is included in good data.

To find out data that is free from heteroscedasticity symptoms, several methods can be
used, including identifying the scatterplot graph and conducting a Glacier analysis of the data.

In identifying the scatterplot gr&h, data that is free from heteroscedasticity symptoms is
data that has a graph with points that spread randomly above and below the number 0 on the Y
axis (Denziana et alf2014). Based on the glejser test, the residual value of a data which when
regressed produces a significance value greater than 0.05, then the data is included in data that
is free from heteroscedasticity symptoms (Septiyani, 2017)

Path Analy§F)

Path analysis was conducted to determine the effect between variables in the regression
model that has a mediating variable, so that it will be known the direct or indirect effect on the
dependent variable (Sudaryono, 2011).
ttest

The t-test in regression analysis will provide information on how much influence the
EBlependent variable has on the dependent variable partially (Ghozali, 2016).

Model Suitability Test (Goodness of Fit)

in the model suitability test, the researcher will find out whether the research model to be used
[FAn accordance with the existing research provisions,

Coefficient of Determination (R2)

The coefficient of determination is a value that shows how much the independent variable
contributes to the dependent (Ghozali, 2016)
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3. RELUST AND DISCUSSION

Validity test
Table 1. Research Instrument Validity Test
Tabel Vali I Peneliti Tabel idit P i
Variabel | r-table | r-hitung | Status Variabel| rtable | rhitung | Status

XA 0,187 0,642 Valid 32 0187 0,860 Walid
X1.2 0.197 0,669 Valid 33 0.197 0738 Walid
X3 0,187 0,634 Valid x4 0,187 0,865 Walid
1.4 0,197 0,822 Valid B35 0,197 0833 Walid
X1.5 0.197 0,847 Valid X6 0.197 0.784 Valid
X1.6 0,187 0,833 Valid Y. 0,187 0,718 Walid
®2A 0,197 0,640 Valld ¥.2 0,197 0,624 Walid
x2 0.187 0.812 Valid Y3 0.187 0.781 Walid
X3 0,187 0,753 Valid Y4 0,187 0838 Walid
X4 0,197 0,820 Valid Y.5 0,197 0,798 Walid
X5 0,197 0,609 Valid Y.6 0.197 0,784 Walid
p et 0,187 0,821 Valid Z1 0.187 0,882 Walid
T 0,187 0,619 Valid Z2 0,197 0,902 Walid
e} 0,197 0,835 Valid Z3 0,197 0.861 Walid
X1 0,187 0,775 Valid B Z4 0,197 0,868 Walid

Source: Primary Data Research Results, 2022

Based on the data in the table above, it can be seen that the r-count value for all research
instrument variables is greater than the r-table value (0.197). This shows that all research
instrument variables are declared valid, so they can be used to express something to be
measured.

Reliability Test
Table 2. Reliability of Research Instruments

Reliability Statistics

Cronbach’'s
Alpha N of items

819 30

Source: Primary Data Research Results, 2022

Based on the table above, after 30 research instruments were processed in the SPSS
application, it is known that Cronbach's Alpha obtained was 0.819. the research instrument in
this study can be categorized as normal, so the instrument can be used for research.
Normality test
Following are the results of processing normality test data, based on histogram graphs, normal
p-plots, and one sample Kolmogorov-Smirnov analysis:

Table 3. Kolmogorov Smirnov. One Sample Test

Onas-Sampls Kolmagarew-Smirn

Source: Primary Data Research Results, 2022
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(Suryanto, 2016) If the asymptotic significant (two tailed) > alpha (o = 0.05) then the
residual value még}s the classical assumption or is normally distributed. Based on the normality
test table above, the Asymp value is known. Sig. (2-tailed) is 0.200 where the value is greater
than 0.05 then the distribution of the data is declared normal.

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: Minat Menggunakan Shopee Paylater
10
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Figure 3. Histogram of Normality
Source: Primary Data Research Results, 2022

Dekasari & Hendri (2020) Histogram shape like a bell shape (bell shaped curve) indicates
that the data is nof@hlly distributed. Based on this statement, it can be seen that the histogram
above resembles a bell-shaped so that it can be indicated that the data is normally distributed.

Histogram
Dependent Variable: Minat M 1 Shopee Paylater
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25 S, Dev.'w 0,980
N=100
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Figure 4. Normal Probability Plot
Source: Primary Data Research Results, 2022
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SudaryarfffJ2020) The Normality Test uses the normal probability plot test with the
condition that if the data spreads around the diagonal line and follows the direction of the
diagonal line, the regressioffjmodel meets normality. Based on the statement above, when
referring to the probability plot graph above, it is known that the data spreads around the
diagonal line and follows the direction of the diagonal line, this indicates the data has a normal
data distribution.

Multicollinearity Test
Analysis of the multicollinearity test in this study was tested by identifying the value of
Colinearity Tolerance, and the value of VIF Statistics. (Widyaningdyah, 2001)

Table 4. Multicollinearity Value

Variable Colinearity VIF
Tolerance
X1 0,299 3,341
X2 0,256 3,908
X3 0,977 1,023
Y 0,675 1,481
Source: Primary Data Research Results, 2022

It is known that the value of Colinearity Tolerance for the Variable Perception of Ease
(X1), Perception of Benefits (X2), Perception of Risk (X3), and Variable Use of Shopeepay (Y), to
the Variable Interest in Using Shopee Paylater (Z) are sequentially valued; 0.299, 0.256, 0.977,
and 0.675. Based on the provisions mentioned in the previous paragraph, the three values
obtained are less than 0.10. And the value of VIF Statistics Variables of Perceived Ease (X1),
Perceived Benefits (X2), Perceived Risk (X3), Variables Using Shopeepay (Y), on Variables of
Interest in Using Shopee Paylater (7), EfiJorder of value; 3.341, 3.908, 1.023, and 1.481, all of
which are less than 10. This indicates that there is no multicollinearity symptom in the three
variables.
Heteroscedasticity Test

Figure 5. Scatterplot Graph
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Source: Primary Data Research Results, 2022
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Based on the scatterplot graph above, it can be seen that theints formed must be
spread randomly, spread above and below the number 0 on the Y axis. This indicates that there
are no symptoms of heteroscedasticity in the research data.
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Table 5. Glejser test

Variable Signifikansi
X1 063
X2 072
X3 062
Y 066
Source: Primary Data Research Results, 2022

it is known that the significance value of the Perceived Ease of Use Variable (X1), Benefit
Perception Variable (X2), Risk Variable (X3), and Shopeepay Use Variable (Y), to the absolute
value of the residual interest Variable Interest Using Shopee Paylater (Z) is; 0.063, 0.072, 0.062,
and 0.066 where these three values are greater than 0.05, indicating that there are no
symptoms of heteroscedasticity.

t test
Table 6. Table of Regression Coefficients
Standardized
Variabel Coefficient t Sig.
Beta
X1 ,389 2,852 ,005
X2 ,309 2,094 ,039
X3 ,119 2,213 ,010
Y 728 2,309 ,008
Source: Primary Data Research Results, 2022

Based on the table abov{@it is known that the significance value of all variables is less than
0.05, this indicates that the Perceived Ease of Use (X1), Benefit Perception (X2), and Risk
Perception (X3), and Shopeepay usage (Y) have a positive arffl positive effect. significant to the
Interest Variable Using Shopee Paylater (Z). Setiawan (2012) If the level of significance (Sig t) is
smaller than a = 0.05, then the hypothesis is accepted, which means that the independent
variable has a sigifficant effect on the dependent variable. Based on the two-sided test criteria
(Sunyoto, 2011), if t count < -t table or t count > t table, there is a significant effect between the
independent variables on the dependent variable.

Goodness of Fit Test
Table 7. Model Fit Test
F Sig.
Regression 21,076 ,000
Source: Primary Data Research Results, 2022

Khuzaini (2015) The F test was carried out to test the suitability of the multiple linear
regression model. The test criteria with F test is to compare the significance level of the F
value (o = 0.05) with the provision that if the significance level of the F test is 0.05, this indicates
that the regression model is feasible. used for further analysis.
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Path Analysis

2=0,6557

Figure 7. Path Analysis Diagram

Effect of X1 throughYon Z

It is known that the direct effect given by X1 to z is 0.389. While the indirect effect of X1
through Y on Z is the multiplication between the beta value of X1 against Y with the beta value
of Y against Z, namely: 0.733 x 0.728 = 0.534. Then the total effect given by X1 to Z is the direct
effect plus the indirect effect, namely 0.389 + 0.534 = 0.923. Based on the results of the above
calculations, it is known that the direct influence value is 0.389, and the indirect effect is 0.534,
which means that the indirect effect value is greater than the direct influence value. These
results indicate that indirectly X1 through Y has a significant effect on Z, which means that H3
can be thermophilic.
Analysis of the Effect of X2 through Yon Z

It is known that the direct effect given by X2 to Z is 0.309. While the indirect effect of X2
through Y on Z is the multiplication of the beta value of X2 to Y with the beta value of Y to Z,
namely: 0.601 x 0.728 = 0.438. Then the totalffiffect given by X2 to Z is the direct effect plus the
indirect effect, namely 0.309 + 0.438 = 0.747. Based on the results of the calculations above, it is
known that the value of direct influence is 0.309, and the indirect effect is 0.438, which means
that the value of indirect influence is greater than the value of direct influence. These results
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indicate that indirectly X2 through Y has a significant effect on Z, which means that H6 can be
thermophilic.

Analysis of the Effect of X3 through YonZ

It is known that the direct effect given by X3 to Z is 0.119. While the indirect effect of X3 through
Y on Z is the multiplication between the beta value of X3 against Y with the beta value of Y
against Z, namely: 0.657 x 0.728 = 0.478. Then the total ffipct given by X2 to Z is the direct effect
plus the indirect effect, namely 0.119 + 0.478 = 0.597. Based on the results of the calculations
above, it is known that the value of the direct influence is 0.119, and the indirect effect is 0.478,
which means that the value of the indirect effect is greater than the value of the direct influence.
These results indicate that indirectly X3 through Y has a significant effect on Z, which means
that H9 can be thermophilic.

Coefficient of Determination (R2)
Table 8. Coefficient of Determination
Model Summarf'

Adjusted R Std. Error of
Model R R Square Square the Estimate

1 7867 570 548 5,048

a. Predictors: (Constant), Penggunaan Shopeepay, Persepsi
Risiko, Persepsi Kemudahan Penggunaan, Persepsi
Manfaat

b. Dependent Variable: Minat Menggunakan Shopee Paylater

9] Source: Primary Data Research Results, 2022

In the table above, it can be §n that the Correlation Coefficient (R) is 0.786 or 78.6%.
This indicates that there is a strong relationship between the variables of Perceived Ease of Use
(X1), Perceived Benefits (X2), and Perceptions of Risk (X3) and Shopeepay Usage Variables (Y)
on the Variable Interest in Using Shopee Paylater (Z). The coefficidilt of determination (R2)
obtained a value of 0.570 or 57%, which means that the variables of Perception of Ease of Use
(X1), Perceptions of Benefits (X2), and Perceptions of Risk (X3) and Shopeepay Usage Variables
(Y) affect the variable of interest in using Shopee Paylater (Z) by 57%. While the other 43%,
influenced by other factors outside this research, such as promotion, brand image, and customer
service.

3.  RESULT AND DISCUSSION

Assuming the perceived ease of use variable (X1) that affects the shopeepay usage
variable (Y) as evidenced by[Bhe t-significance value less than 0.05 and the t-count value greater
than the t-table value. The perceived ease of use variable also has an indirect effect on the
variable of interest in using Ehopee Paylater (Z) through the variable Use of Shopeepay (Y), this
is evidenced by the greater value of the indirect effect of the variable perception of ease of use
on the variable of interest in using Shopee Paylater (0.534), than the direct effect (0.389). This
means that the more Shopeepay and Shopee Paylater can provide value for ease of use, the more
Shopeepay and Shopee Paylater will be in demand by their target market.

Assuming the perceived benefit variable (X2) that affects the shopeepay usage variable
(Y) as evidenced by a significance value of t which is less than 0.05 and a t-count value that is
greater than the t-table value. The perceived benefit variable also indirectly affects the interest
variable using Shopee Eylater (Z) through the Shopeepay Usage variable (Y), this is evidenced
by the greater indirect effect of the perceived ease of use variable on the interest variable using
Shopee Paylater (0.438), than direct effect (0.309). This means that the more Shopeepay and
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Shopee Paylater can provide useful value, the more Shopeepay and Shopee Paylater will be in
demand by their target market.

Assuming the risk perception variable (X3) that affects the shopeepay use variable (Y) as
evidenced by a significance value of t which is smaller than 0.05 and a t-count value that is
greater than the t-table value. The risk perception variable also indirectly affects the interest
variable using Shopee Fllylater (Z) through the Shopeepay Usage variable (Y), this is evidenced
by the greater indirect effect of the perceived ease of use variable on the interest variable using
Shopee Paylater (0.478), than direct effect (0.119). This means that the more Shopeepay and
Shopee Paylater can provide risk-free value, the more Shopeepay and Shopee Paylater will be in
demand by their target market.

4. CONLUSION
The followin@f@nclusions can be drawn by researchers:

1. Perception off@hse of use (X1) has a positive and significant effect on the use of Shopeepay.
Perception of Ease of Use (X1) directly has a positive and significant effect on Interest in
EXking Shopee Paylater.

3. Perception of Ease of Use (X1) through the use of Shopeepay (Y) has a positive and
significant effect on the useff§Shopeepay.

4. Perception of Benefits (X2) has a positive and significant effect on the use of Shopeepay.

5. Perception of Benefits (X2) has a direct positive and significant effect on Interest in Using
Shopee Paylater.

6. Perception of Benefits (X2) through the use of Shopeepay (Y) has a positive and significant
effect on the use of SifEHeepay.

7. Risk Perception (X3) has a positive and significant effect on the use of Shopeepay.

8. Risk Perception (X3) has a direct positive and significant effect on Interest in Using Shopee

Paylater.
9. Risk Perception (X3) through the use of Shopeepay (Y) has a positive and significant effect
on the use of Shopeepay.

After the analysis, discussion and conclusions are carried out in this study, some
suggestions that researchers can convey are as follows:

1. In the online retail industry, innovations in payment methods are expected to continue to
grow, by continuously providing added value to the value of convenience, usefulness, and
also being risk-free, so that people will continue to use various products and services in the
online retail industry.

2. For e-commerce players, looking for a consumer approach strategy by providing
convenience, usefulness, and risk-free value for payments, products or services or other
elements, may be able to help increase prospects for e-commerce.

3. For further researchers, in conducting research, they can use varied variables so that they
get a model that better describes the actual situation.
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